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VIDEOS

Click on a video below to watch on YouTube:
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https://youtu.be/agK3GrX3jJc
https://youtu.be/m6RtC39B3Yw
https://www.youtube.com/watch?v=Bz87lw1dSbs
https://youtu.be/H-Wyi8SSucs
https://youtu.be/XPeFJd9r6yY
https://youtu.be/E_dQ6iNdHmM

SHOW FORMAT

-22 MIN SHOW

-3 ROUNDS

-NEW GAME
EACH ROUND

-WINNER OF
EACH ROUND
SCORES A
POINT.

-WINNER OF
MOST ROUNDS
WINS THE
SHOW.

CAST

-1 HOST TO
INTERACT WITH
PLAYERS

-1 PLAY-BY-PLAY
ANNOUNCER

-1 AUDIENCE /
SOCIAL MEDIA
WRANGLER

SHOW FORMAT

CONTESTANTS

-3 PER SHOW
-EVERYDAY
PEOPLE TO
SOCIAL
INFLUENCERS

-ESPORTS
TALENT

-ATHLETES

-CELEBRITIES

CAGE MATCH
STYLE

-VIDEO GAME
BATTLES

-HOTTEST
GAMES ON
MARKET

-WEIRD /
WACKY GAMES

-EASY TO
WATCH AND
PLAY

AUDIENCE

-PROPELS THE
INTENSITY

-INFLUENCES
THE SHOW
FROM THEIR
PHONES

-CONTROLS
OBSTACLES VIA
“HOTBOX”
VOTING

-WIN PRIZES IN
REAL TIME

WINNER

-PLAYER WITH
MOST POINTS
AT END OF
SHOW

-EARNS BIG
CASH PRIZE

-WINNER
MOVES ON TO
COMPETE IN
NEXT SHOW

-VIES FOR
FINAL GUI
CHAMPIONSHIP



HOTB®X

GUI has developed its own interactive
tech: HOTBOX.

HOTBOX allows anyone watching the

‘ show to vote during the livestream and
INFLUENCE what challenges and

obstacles the contestants face.




CONTESTANTS

3 CONTESTANTS PER SHOW:

Example contestants: Social Media Influencers, Twitch
stars, Esports Athletes, Celebs and Everyday People.

Social media influencers: Use CUI as self-serving INFLUENCERS / CELEBS/ ATHLETES

promotion. Helps build instant audience. AS CONTESTANTS
BUILD INSTANT AUDIENCE

Esports Athletes: The show becomes a bridge to market
the player (and the team) to a general audience.

Celebs & Athletes: CU| becomes a marketing platform
for their newest movies, TV shows and products.

Everyday people: The “American Idol" Effect. General GAMI G
audience believes they could compete and win. “My U DE
nephew could win. My Mom was awesome at Wii sports.” THE

INFLUENCE

UIGHOW.T



PR & BRAND LOVE

PRESS

§ . CBS CHICAGO

May 15th, 2020
CBS reporter Jeremy Ross interviewed Jared Hoffa about GUI
and the tech to launch it during COVID-19

Jeremy Ross Interviews GUI: The Show Must Go
On-line

CLICK TO WATCH
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THE GUI TEAM

Jared Hoffa - Host, Creator, Executive Producer (Linkedin)

Mary Kathryn Seipke - Executive Producer (Linkedin)

Cindy Patrasso - Executive Producer (Linkedin)



https://www.linkedin.com/in/jared-hoffa-b60351115/
https://www.linkedin.com/in/mary-kathryn-mk-seipke-42bb4a2/
https://www.linkedin.com/in/cynthia-cindy-patrasso-0b858521/




